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Develop an Online Brand 
And

Be Seen as Your Community Advocate



Develop Online Brand with Hashtags – Be Seen – Be Memorable

Find your perfect personal brand 
that people can connect to and 

remember you with humor. 

What are you already known for 
within your family and friends?

You might be able to turn that into
a friendly hashtag.

Use that personal brand to 
compliment your business.

Ask me how many organic leads 
I have gotten as #CoffeeQueen!

When a member of the family who owns a local
coffee company that distributes to our grocery stores calls 

to you at your grocery store parking lot, 
“Hey, Coffee Queen!” You know your branding is working.



Be Seen as a Community Cheerleader

Home Owners Association
Run for a board position: 
President, Vice President, 

Treasurer, Secretary, 
Communications, Director
Help plan the Newsletter

Join a Committee

According to legendary football coach Vince Lombardi,
“leaders aren’t born, they are made.”

Re-invent yourself – 
create your own leadership identity in your community!

If celebrities can re-create themselves – so can you! 

Neighborhood - Help Organize
Concerts in the Park

Food Truck Night
Fourth of July Bike Parade

Ice Cream Socials
Movie Night in the Park

National Night Out
Spring Egg Hunt



Be Seen as a Community Resource

Know what is happening in your community:

• Attend HOA Meetings
• Attend City Council and Planning and Zoning Meetings
• Start a Newsletter
• Be a Room Parent or Troop Leader
• Do data entry for School Directory
• Go to meetings: School Board/PTA
• Run for office for School Board/PTA
• Volunteer as Chaperone



Be Seen as a Community Advisor

Join Your City’s Leadership Clubs 
(go to meetup.com)
Chamber of Commerce
Crime Stoppers
Exchange Club
Historic Society
Humane Society
Jaycees (Junior Chamber of 
Commerce)
Junior Woman's Club
League of Women Voters
Rotary (invitation only)
Safe Suburbs USA
Senior Services

Attend City’s Leadership 
Programs/Events
Take a First Aid Class or CPR Class
Sponsor National Night Out
Participate in Holiday Parades
Attend Cultural Events in your 
Community
Children Museums Events or run 
for Board of Directors
Citizens Police Academy
Become a Volunteer Fire Fighter



Be Seen as a Chamber of Commerce Member

Special Events:
Signature Events

The Gala
State of the City Address

Four Under 40
Annual Golf Outing

Toast to Our Members
Inside Naperville Series!

Economic Forecast

Committees & Networks
Ambassadors Committee

Business Works Committee
Commercial Real Estate Professionals 

Network
Corporate Social Responsibility Committee

Diversity, Equity & Inclusion Committee
NACC Student Networks

College Network
High School Network

Not-For-Profit Network
Small Business Owners Roundtable

Speaker’s Bureau
Women In Business Network
Young Professionals Network

Business & Professional Development Events
Business After Hours
Business Power Hour

General Membership Luncheons
Inside Naperville Series!

Leadership Institute
Member Success Orientation

New Business Ribbon Cutting Ceremonies



Be Seen as a Community Leader

Vince Lombardi also said, 
“individual commitment to a 

group effort –
that is what makes a team work,

a company work, 
a society work,

a civilization work.” 

Serve on a Local Committee
Accessible Community Task Force

Advisory Commission on Disabilities
Building Review Board

Financial Advisory Board
Historic Preservation Commission

Human Rights and Fair Housing Commission
Liquor Commission

Local Museum Board
Planning and Zoning Commission

Police and Fire Pension Committee
Public Library Board of Trustees
Public Utilities Advisory Board

Riverwalk Commission
Sister Cities Commission

Special Events Community Arts Commission
Transportation Advisory Board



Be Seen as a Community Advocate

Planning & Zoning Commission 
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Business Partner with 
local school(s) – teachers



Seasonal Family 
Photo Sessions



Monthly Connecting

#3 emails

#1 print mailing

Birthday, Wedding and Anniversaries

Popby’s 

Personal notes sourced from Social Media

Monthly calls F.O.R.D.

LOLO





Buyer Loyalty -  Have a plan

o8-10 days after closing – Congratulations letter & address labels

o45 days – Letter regarding filing for Homestead

o6 months – Seasonal checklist for their home

o1 year – Handwritten anniversary card

o18 months – Equity evaluation (annually thereafter)

oJanuary 15th – February 1st – Homestead Confirmation & Follow up calls
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THREE-PRONGED APPROACH

Digital 

• Social media

• Weekly e-newsletter

Print

In-person

Sonia



THREE-PRONGED APPROACH
Digital 

Print

• 10 handwritten cards weekly

• Monthly newsletter

• Quarterly postcards

In-person



THREE-PRONGED APPROACH
Digital 

Print

In-person

• Two weekly brunch/coffee

• Monthly events

• Semi-quarterly pop-bys



CLIENT EVENTS

Financial health workshop

Holiday visits—Easter Bunny & Santa

Painting parties

Night at the Ballpark

Ice Cream Social

Gratitude Party

Pie Party 



NEIGHBORHOOD EVENTS
Small groups—game night, wine or book clubs, 
patio party, cookie exchange

Block Party—potluck with bounce house and 
games

Donut Day

Donation Drive

Shredding Day

Cookies with Santa

Small Business Expo 



Calls and Thank You Notes

Listings
If Listing email: when it goes live, under contract and then closed

Buyers
Follow up after 1st meeting, under contract, and then closed

After Closing
After closing, send a personal note and 
token of gratitude: giftcardlab.com





Affidavit & Evaluation:
1. Go to CRS.com
2. Click on Login and log in
3. Hover over My Dashboard
4. Click on My Education

Webinar Calendar

http://bit.ly/rrcwebinarcalendar 

• September 25 – Avoiding Top Agent Costly Errors with Michael Huxtable/Real Grader – FREE to ALL
• September 28 - Is the Sky Falling? 7 Anti-Trust Tips with Rich Sands, CRS

September 20 – Use Your Genius as a Superpower in Real Estate 

September 21 – How to Analyze Investment Property 

September 22 – Creating Effective Digital Media Content

Sponsored by:

Unlocking Conversion Success – September 26, 2023, 1-3 PM CDT

February 29 – March 2, 2024 – Las Vegas – Caesars Palace

Early Bird Pricing through September 22nd

Members: $499 – Non-Members: $599 

Kim Knapp’s Upcoming Live Courses:

Top of Mind Techniques to Boost Your Brand
September 25, 2023 - Virtual

7 Things Successful Agents Do Differently: A Proven Business System
October 19, 2023 – Billings, MT - Hybrid

Top of Mind Techniques to Boost Your Brand: Half Day Option 1
October 25, 2023 - Virtual

Go to CRS.com, Education, Education Catalog, Classroom Courses

CRS Week Promo through September 25, 2023

Use code: CRS23 

30% off Certifications/Certificates, eLearning 

Courses, Live/Recorded Webinars

Not a Member Yet?

50% off New Membership

http://bit.ly/rrcwebinarcalendar
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